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E-COMMERCE IS 
A ROCKET SHIP

(1) Source: eMarketer, Global Ecommerce Forecast 2022
(2) Source: eMarketer, Insider Intelligence – Ecommerce Statistics: Industry benchmarks & growth

We expect US e-commerce sales 
will cross $1 trillion for the first time 
in 2022.

Prior to the pandemic, we did not 
forecast e-commerce reaching this 
milestone until 2024.

- Alicia Phaneuf
eMarketer | Insider Intelligence

➔ E-Commerce will surpass 20% of all retail globally in 
2022.1 

➔ US retail e-Commerce will surpass $1 trillion in sales for 
the first time in 2022.2

https://www.emarketer.com/content/global-ecommerce-forecast-2022
https://www.emarketer.com/content/global-ecommerce-forecast-2022
https://www.insiderintelligence.com/insights/ecommerce-industry-statistics/
https://www.insiderintelligence.com/insights/ecommerce-industry-statistics/


AND IS ENABLING 
THE FUTURE OF 
OPEN WEB CONTENT
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(1) Source: eMarketer, Publishers and Commerce 2021
(2) Source: Digiday, Digiday Research: Commerce is now a revenue stream for a majority of publishers
(3) Source: LinkedIn

➔ 60% of publishers list e-Commerce as a top revenue 
opportunity.1

➔ Publishers generating revenue from e-Commerce has grown 
over 3x in the last year.2

➔ There are nearly 150 Commerce Editors currently in the US -
one of the fastest growing roles in 
the newsroom.3

“Revenue diversification is a key theme for 
The Independent’s continued growth as 
e-commerce grew by 60% in 2021”

- Zach Leonard
The Independent

“We expect that a third of revenue will come 
directly from readers through the likes of 
ecommerce by 2025”

- Natalia Gamero del Castillo 
Conde Nast

“Without cookies, publishers should be 
looking to place extra focus on their 
commerce content as an alternative 
revenue stream.”

- Mike Peralta
Future, PLC

https://www.emarketer.com/content/how-publishers-monetizing-through-ecommerce


CONNEXITY IS 
AN E-COMMERCE 
MARKET MAKER
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Direct relationships with blue-chip partners in 
both retail demand and publisher traffic supply.

SELECT DIRECT MERCHANT 
RELATIONSHIPS

LONGSTANDING 
PREMIUM PARTNERS

➔ 20+ Years in e-Commerce, 
pioneers of retail lead gen 

➔ 90%+ of revenue from direct 
merchant relationships with
10+ years average tenure

➔ 15 of the top 20 global 
publishers leverage platform 
for monetization

PREMIER PUBLISHER 
RELATIONSHIPS



HOW CONNEXITY 
DRIVES SHOPPERS 
TO MERCHANTS 

product offers 
processed*

shopper visits 
per month*

*Customer activity and technology figures reflect 2021 estimates

ON UNIQUE 
CHANNELS

We access sources in both the 
open web and walled gardens.

FOR BLUE 
CHIP RETAILERS

We deliver on goals & KPIs 
defined by our partners.

FINDING NEW 
CUSTOMERS

150M

$4B
in gross 
merchant sales 
generated 
annually*

We find incremental, retail 
oriented audiences.

750M

USING 
PROPRIETARY TECH

Custom Reporting/
Analytics

Smart Pricing 
System

Inventory 
Management System

We create growth with turnkey 
performance technology.



CONNEXITY 
PRODUCT 
PLACEMENTS 
ON EDITORIAL 
CONTENT

*LINK

+

*LINK

*LINK



CONNEXITY PRODUCT 
PLACEMENTS ON 
MARKETPLACE SITES

PLACEMENT



CONNEXITY 
PRODUCT 
PLACEMENTS 
IN SOCIAL 
MEDIA
Products recommended to 
followers through Instagram 
stories, Facebook, blogs, etc.



➔ Expansion of Connexity Publisher Relationship in APAC/EMEA
• Actively rolling out to 14 new markets
• Pitching 2-5 new partners per week 

➔ Leveraging Taboola Ad Sales to Sell Connexity
• Rolling out Commerce Vertical Ad Sales in US

• Actively Selling in China (3 new clients signed)
➔ Leveraging Taboola’s network as a supply source

• 18 of top 100 US advertisers opted into program already

SYNERGY 
INTEGRATION 
STARTS

9
9

Key focus areas combining Taboola efforts to drive 
growth in expanded Connexity footprint



E-COMMERCE IS 
THE FUEL TO 
POWER GROWTH 
IN THE OPEN WEB

Connexity empowers publishers and merchants to 
scale e-Commerce on the open web

• Efficient, open channels for advertisers to find more new 
customers

• Valuable retailer relationships for publishers to grow 
commerce content revenue


