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THE OPEN
WEB

where we spend
25% of our time

WHERE

article page, homepage,
app, cty,...

RECOMMENDATION

Al, personalized, relevant,
based on the user and the context

WHAT

video, product, tv show, app,...



Time (min per Year)

Value (cents per min)

Source: eMarketer, SimilarWeb, AppAnnie, Google Survey, Internal analysis
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Tech

Data
Direct
Relevance

Scale



Time (min per Year)

5,300B

2,500B

1,150B

4.5B

Value (cents per min)

Source: eMarketer, SimilarWeb, AppAnnie, Google Survey, Internal analysis



Time spent with Media - US adulté 13.2 hours per day

Source: eMarketer




Time spent with - US adults, 2021

8 hours per day (480 min)

Desktop/laptop internet other

Other connected device Mobile audio apps

video

Mobile browsers

Mobile video apps

Other connected
Devices other

Mobile social network apps

Mobile game apps

Desktop/laptop video
Desktop/laptop Mobile
and other Non-internet
Mobile apps other device audio

Tab20la

Source: eMarketer




Time spent with Digital - US adults, 202 in in segments where Taboola is well established exc. social networks

Source: eMarketer










$519M in 2021

from 10 sec a day
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5,300B

2,500B
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Time (min per Year)

100B

Value (cents per min)

Tabla Source: eMarketer, SimilarWeb, AppAnnie, Google Survey, Internal analysis



Time (min per Year)

140B

Value (cents per min)

Tabla Source: eMarketer, SimilarWeb, AppAnnie, Google Survey, Internal analysis



