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Taboola (Nasdaq: TBLA), a global leader in powering recommendations for the open web, helping people discover things they may like, today
announced a partnership with DoubleVerify (“DV”) (NYSE: DV), a leading software platform for digital media measurement, data and analytics.

With this launch, Taboola’s advertiser partners, including performance marketers, brands and media agencies, will receive access to DV’s standard
brand safety and suitability targeting technology, allowing for control over the quality of where their ads are placed. These settings can be customized
by advertisers based on DV’s deep ontological expertise and industry-leading brand safety and suitability controls. DV’s sophisticated approach to
content classification allows advertisers to carefully balance brand reputation, protection, and scale while achieving their marketing objectives across
their Taboola campaigns.

DV’s pre-bid brand safety and suitability segments are now available directly within the Taboola Ads console for use when planning and executing
campaigns on Taboola’s vast network of more than 9,000 premium digital properties. Advertisers can make use of DV’s safety and suitability segments
while taking advantage of the variety of outcome-based buying options, including CPC and vCPM, available in the Taboola Ads console.

“DoubleVerify’s brand safety and suitability solution enables brands to align their advertising dollars with suitable content, which improves
performance,” said Mark Zagorski, CEO of DoubleVerify. ”Extending turnkey access to our solutions across Taboola’s environment will help global
brands build confidence in their media placements and achieve a higher rate of contextual content suitability. This, in turn, helps create a stronger
digital ecosystem where advertisers are able to support premium publisher inventory while safeguarding brand equity.”

“Many of today’s advertisers require a nuanced approach to brand safety and our reach, coupled with DoubleVerify’s ability to offer different tiers of
safety and suitability within different categories, is uniquely valuable,” said Adam Singolda, CEO and founder, Taboola. “With shifts in how consumers
view ads online and the growth of ad spend after last year, advertisers deserve peace of mind that their ads are running alongside the content they
prefer. DoubleVerify is an innovator in the realm of advertiser trust, and as we bolster our suite of brand safety offerings, partnering with them was a
natural fit.”

About DoubleVerify
DoubleVerify is a leading software platform for digital media measurement and analytics. Our mission is to make the digital advertising ecosystem
stronger, safer and more secure, thereby preserving the fair value exchange between buyers and sellers of digital media. Hundreds of Fortune 500
advertisers employ our unbiased data and analytics to drive campaign quality and effectiveness, and to maximize return on their digital advertising
investments – globally.

About Taboola
Taboola powers recommendations for the open web, helping people discover things they may like. The company’s platform, powered by artificial
intelligence, is used by digital properties, including websites, devices and mobile apps, to drive monetization and user engagement. Taboola has
long-term partnerships with some of the top digital properties in the world, including CNBC, NBC News, Business Insider, The Independent and El
Mundo. More than 13,000 advertisers use Taboola to reach over 500 million daily active users in a brand-safe environment. The company has offices
in 18 cities worldwide, including New York and Tel Aviv.

Learn more at www.taboola.com and follow @taboola on Twitter.

Disclaimer – Forward-Looking Statements
Taboola (the “Company”) may, in this communication, make certain statements that are not historical facts and relate to analysis or other information
which are based on forecasts or future or results. Examples of such forward-looking statements include, but are not limited to, statements regarding
the expected timing and impact of the acquisition, future prospects, product development and business strategies and our projections for future
periods.  Words such as “expect,” “estimate,” “project,” “budget,” “forecast,” “anticipate,” “intend,” “plan,” “may,” “will,” “could,” “should,” “believes,”
“predicts,” “potential,” “continue,” and similar expressions are intended to identify such forward-looking statements but are not the exclusive means for
identifying such statements. By their very nature, forward-looking statements involve inherent risks and uncertainties, both general and specific, and
there are risks that the predictions, forecasts, projections and other forward-looking statements will not be achieved. You should understand that a
number of factors could cause actual results to differ materially from the plans, objectives, expectations, estimates and intentions expressed in such
forward-looking statements, including the risks set forth under “Risk Factors” in our Registration Statement on Form F-4 and our other SEC filings. The
Company cautions readers not to place undue reliance upon any forward-looking statements, which speak only as of the date made. The Company
does not undertake or accept any obligation or undertaking to release publicly any updates or revisions to any forward-looking statements to reflect
any change in its expectations or any change in events, conditions or circumstances on which any such statement is based.
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