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Realize Drives Performance Outcomes for Advertisers Such as Homes.com, Tripadvisor, Philips
Home Appliances, NerdWallet, Motley Fool; Select Advertisers Beat Performance Goals by More than
30%
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Taboola Bolsters Realize with New Generative Al Technology to Turn Static Images into Realize: An industry-first platform that
Motion Ads, Driving 20% Increase in Conversion Rates for Select Advertisers specializes only in performance outcomes at

scale beyond search and social.
NEW YORK, Sept. 24, 2025 (GLOBE NEWSWIRE) -- Taboola (Nasdag: TBLA), a global leader

in delivering performance at scale for advertisers, today announced continued adoption for realize:
Realize, its industry-first platform that specializes only in performance outcomes at scale beyond
search and social. Taboola continues to bolster Realize with new Generative Al features that are

driving clear results for advertisers as well. Performance at
Scale Beyond
Realize is a technology platform that delivers outcomes at scale for advertisers, leveraging Search and Social

Taboola’s unique supply, first party data and Al technology. It delivers simplicity and efficiency for
advertisers to run performance-based campaigns on many of the world’s largest and most
trusted publishers across all ad inventory, OEMs and apps.

Advertisers across verticals including Homes.com, Tripadvisor, Philips Home Appliances, Realize is a technology platform that delivers
NerdWallet and Motley Fool continue to turn to Realize to achieve their performance goals. In outcomes at scale for advertisers, leveraging
addition, since launch, more than 650 advertisers have tested display and social features in Taboola's unique .SUpply’. f'rSF party data_a_nd Al

. . . .. . . technology. It delivers simplicity and efficiency for
Realize and advertisers are seeing _po_smve results. An aviation _brand was able_to begt their advertisers to run performance-based campaigns on
performance goal by 34% and maximize travel bookings on their platform, leading to increased many of the world’s largest and most trusted

spend with Realize, for example. publishers across all ad inventory, OEMs and apps.

Advertiser feedback

“Working with Realize has been a game-changer for our performance marketing efforts. Their

platform and strategic insights have directly translated into a significant increase in our new user activity and allowing us to scale our campaigns
effectively. We're meeting and exceeding our advertising objectives, thanks to their dedicated support and innovative technology,” said Brian Comeau,
Homes.com.

"Realize has been an essential part of new customer prospecting and consideration marketing. The on-site engagement objective is a real
game-changer in terms of bringing in new and qualified users to engage with our site and drive them down the funnel," said Morley Quatroche, Sr.
Marketing Manager, Performance & Acquisition, Cruise Critic, a Tripadvisor company.

"Leveraging Realize’s high-intent user targeting, we achieved optimal engagement and conversion rates, making Realize an indispensable part of our
media mix,” said marketing team representatives from Philips Home Appliances.

“Realize is proving to be a great addition to our marketing mix. The technology is helping us drive strong efficiency and post-click engagement, through
tapping into a large audience that lives across brand-safe inventory,” said Stephanie Lindstrom, Director, Revenue Marketing & Operations,
McClatchy.

“Realize continues to help businesses of all sizes get leads and grow sales,” said Adam Singolda, CEO and Founder, Taboola. “We're helping
advertisers reach and engage with 600 million people every day across the open web, on trusted publisher sites, driving those people to action.
Advertisers continue to trust Realize because it is built to deliver incremental growth beyond search and social. With predictive Al trained on a decade
of user behavior and data from thousands of direct publisher integrations, Realize is delivering measurable performance at scale that matters.”

Taboola continues to bolster Realize with new Generative Al features as well. Most recently, it added the ability for advertisers to launch highly
effective campaigns, using Generative Al to transform static images into motion ads. In testing, select advertisers have seen a 20% increase in
conversion rates when using Al-generated Motion Ads versus static images. This adds to Taboola's Generative Al suite for advertisers which also
includes Abby.

About Taboola

Taboola empowers businesses to grow through performance advertising technology that goes beyond search and social and delivers measurable
outcomes at scale. Taboola works with thousands of businesses who advertise directly on Realize, Taboola’s powerful ad platform, reaching
approximately 600M daily active users across some of the best publishers in the world. Publishers like NBC News, Yahoo, and OEMs such as
Samsung, Xiaomi and others use Taboola’s technology to grow audience and revenue, enabling Realize to offer unique data, specialized algorithms,
and unmatched scale.

Disclaimer — Forward-Looking Statements

Taboola (the “Company”) may, in this communication, make certain statements that are not historical facts and relate to analysis or other information
which are based on forecasts or future or results. Examples of such forward-looking statements include, but are not limited to, statements regarding
future prospects, product development and business strategies. Words such as “expect,” “estimate,” “project,” “budget,” “forecast,” “anticipate,”
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“‘intend,” “plan,” “may,” “will,” “could,” “should,” “believes,” “predicts,” “potential,” “continue,” and similar expressions are intended to identify such
forward-looking statements but are not the exclusive means for identifying such statements. By their very nature, forward-looking statements involve
inherent risks and uncertainties, both general and specific, and there are risks that the predictions, forecasts, projections and other forward-looking
statements will not be achieved. You should understand that a number of factors could cause actual results to differ materially from the plans,
objectives, expectations, estimates and intentions expressed in such forward-looking statements, including the risks set forth in the Company’s Annual
Report on Form 10-K for the year ended December 31, 2024 under Part 1, Item 1A “Risk Factors” and our subsequent filings with the Securities and
Exchange Commission. The Company cautions readers not to place undue reliance upon any forward-looking statements, which speak only as of the
date made. The Company does not undertake or accept any obligation or undertaking to release publicly any updates or revisions to any forward-
looking statements to reflect any change in its expectations or any change in events, conditions or circumstances on which any such statement is
based.

A photo accompanying this announcement is available at https:
ba2c-ed8d398e2158

A video accompanying this announcement is available at https://www.globenewswire.com/NewsRoom/AttachmentNg/4ba3af2b-
13fd-4782-85d9-8baa79039b3f
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